
University of South Carolina University of South Carolina 

Scholar Commons Scholar Commons 

Faculty Publications School of Business Administration 

2002 

A Methodology Towards Measuring the Strategic Profile of First-A Methodology Towards Measuring the Strategic Profile of First-

Mover Firms in Industrial Markets Mover Firms in Industrial Markets 

Larry P. Pleshko 

Richard A. Heiens 
University of South Carolina - Aiken, Richardh@usca.edu 

Leanne C. McGrath 

Follow this and additional works at: https://scholarcommons.sc.edu/

aiken_business_administration_facpub 

 Part of the Business Commons 

Publication Info Publication Info 
Published in Academy of Marketing Studies Journal, Volume 6, Issue 1, 2002, pages 1-8. 
© Academy of Marketing Studies Journal, 2002, Allied Academies. 
Pleshko, L.P., Heiens, R.A., & McGrath, L.C. (2002). A methodology towards measuring the strategic profile 
of first-mover firms in industrial markets. Academy of Marketing Studies Journal, 6(1), 1-8. 
http://www.alliedacademies.org/Public/Journals/Journals.aspx 

This Article is brought to you by the School of Business Administration at Scholar Commons. It has been accepted 
for inclusion in Faculty Publications by an authorized administrator of Scholar Commons. For more information, 
please contact digres@mailbox.sc.edu. 

https://scholarcommons.sc.edu/
https://scholarcommons.sc.edu/aiken_business_administration_facpub
https://scholarcommons.sc.edu/aiken_business_administration
https://scholarcommons.sc.edu/aiken_business_administration_facpub?utm_source=scholarcommons.sc.edu%2Faiken_business_administration_facpub%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://scholarcommons.sc.edu/aiken_business_administration_facpub?utm_source=scholarcommons.sc.edu%2Faiken_business_administration_facpub%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/622?utm_source=scholarcommons.sc.edu%2Faiken_business_administration_facpub%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:digres@mailbox.sc.edu















	A Methodology Towards Measuring the Strategic Profile of First-Mover Firms in Industrial Markets
	Publication Info

	tmp.1400508485.pdf._vjMj

